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Objective:

To equip students with a systematic and ethical framework for conducting robust business research and effectively
communicating findings through a well-structured project report to support evidence-based managerial decision-
making.

Course Outcome:

CO 1: The students will be able to explain the role of research in business, outline the research process, and select an
appropriate research design (exploratory, descriptive, causal) based on a given managerial problem.

CO 2: The students will be able to translate a managerial dilemma into a researchable problem, formulate clear
research questions and hypotheses, and structure a formal research proposal.

CO 3: The students will be able to design effective data collection instruments, including questionnaires and interview
guides, and justify the choice of appropriate measurement scales and sampling strategies.

CO 4: The students will be able to conceptually analyze data and translate findings into a professional business
research report with actionable recommendations suitable for an executive audience.

Theory syllabus

Unit |Content Hrs

1 Foundations of Business Research, Research for Managerial Decision-Making, Business Research vs. 12
Academic Research, The Business Research Process: An Overview, Types of Research: Exploratory,
Descriptive, Causal, Business Applications of Research Designs, Ethical Principles in Corporate Research,
Issues of Confidentiality, Privacy & Informed Consent, Identifying & Mitigating Bias in Research.

2 Research Design and Proposal Development, Defining the Managerial & Research Problem, The Role of 12
Literature Review in Business, Sourcing & Evaluating Secondary Data, Developing Research Questions &
Objectives, Formulating Testable Hypotheses, Structuring a Formal Research Proposal, Planning
Timelines, Budgets, and Deliverables, Scoping the Research Project.

3 Data Collection Methods and Measurement, Primary vs. Secondary Data: Pros & Cons, Qualitative 12
Methods: Interviews, Focus Groups, Observation, Quantitative Methods: Survey Design & Deployment,
Crafting Effective Questionnaires & Avoiding Bias, Measurement & Scaling Concepts (Nominal, Ordinal,
etc.), Common Attitude Scales (Likert, Semantic Differential), The Concept of Sampling: Population vs.
Sample, Probability & Non-Probability Sampling Techniques.
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4 Conceptual Data Analysis and Visualization, Data Preparation: Editing, Coding, and Cleaning, Qualitative 12
Data Analysis: Thematic Analysis, Identifying Patterns & Insights from Textual Data, Interpreting
Descriptive Statistics (Mean, Median), Reading Frequency Tables & Cross-Tabulations, Introduction to
Data Visualization, Choosing the Right Chart for Business Data, Principles of Effective Visual Storytelling.

5 Project Writing and Reporting for Impact, Structuring the Business Research Report, The Executive 12

Summary: The Most Important Page, Writing for an Executive Audience: Clarity & Conciseness,
Translating Findings into Actionable Recommendations, Acknowledging Research Limitations, Citing
Sources & Avoiding Plagiarism (APA Style), Presenting Research to Stakeholders Persuasively, Creating
a Compelling Presentation Deck.

Practical content
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