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Pre-requisites: 
 

Objective: The course aims to learn and to understand the implications of various micro and macro- economic 
concepts and theories in decision making for business. 

Course Outcome: After learning this Course, students will be able to; 

CO-1: Understand the concepts and analytical tools from micro economic theory that are useful in making 
decisions at the firm level. 
CO-2: Learn the demand-supply analysis 
CO-3: Learn about the production function and its role in decision making 

CO-4: Learn about the market and its theories. 
CO-5: Learn the macro-economic concepts like money, inflation, employment and poverty. 
CO-6: Learn the Trade Policies and International Negotiations. 

Theory syllabus 

Unit Content Hrs 

1 Introduction: Nature, Scope and Significance of Managerial Economics, its Relationship with 
other Disciplines, Role of Managerial Economics in Decision Making, Decision Making under 
Risk and Uncertainty. 

5 

2 Demand Analysis: Concept, Factors, Various Law of Demand, Demand Functions, Determinants 
of Demand. Elasticity of Demand-Price, Income, Cross, Derivation of market Demand, Economic 
and mathematical models including calculus. Demand Estimation and Forecasting- Concept, 
Objectives, Simple Linear Regression, Moving Average, Exponential Smoothing Techniques 
(including Numerical/ Cases applicable to Managers). Cardinal and Ordinal Approaches to 
Demand Analysis- 
Utility, Consumer surplus 

Supply Analysis: Concept, Theory and Law, Factors Affecting Supply 

10 

3 Theory of Production: Managerial uses of Production Function, Short Run and Long Run 

Equilibrium 

Theory of Cost: Concepts, Factors and theories of Cost, Short and Long Run functions- 
Relationship between various cost curves, Economies of Scale and Economies of Scope 

10 

4 Theory of Markets and market competition: Concept, Classification and Features of Market. 
Short run and Long run equilibrium of a firm under various markets. Strategic Behaviour of a 
firm-  Dilemma  Price  and Non-price Competition, Nash Equilibrium, Game Theory 
including Numerical. Alternative Objectives of Business Firms- Profit Maximization, Price 
Output decisions under Perfect Competition, Monopoly, Monopolistic Competition and 

10 
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 Oligopoly, Pricing Policies and Methods.  

5 Introduction to Macro-Economics; National Income- Concepts, Calculating NI, Limitations 
and Issues in NI, Inflation- Concepts, Causes and Remedies, Types of Inflation 
Unemployment- Concept and Types; Poverty- Concept, Types, Indicators and Poverty Line 
Consumption function, Investment function 

5 

6 Trade Policies and International Negotiations: Instruments of Trade Policy: Tariff and Non - 
tariff barriers, cost and benefit analysis of tariff, Effective rate of protection and welfare 
arguments of tariff and developing countries. Economic Union and Free trade area. 
Evaluation of WTO from GATT (a brief Description), Basic Principles of WTO, Current Rounds, 
Regionalism vs. Multilateralism 

5 
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